Outperforming the market in all geographies
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Interim Results for the half-year ended 31 January 2012

. Outperforming the market

Group — maintaining revenue growth well ahead of the overall research market
= USA - continuing strong revenue growth of 35% (15% organic)
= UK - revenue growth of 21% with new SixthSense reports business doubling

= Germany — good progress under new CEO with return to underlying revenue growth of 9%
and significant cost reductions made

= Nordic — revenue increased by 13% reflecting successful development strategy

= Middle East — locally generated business grew revenue by 26% although expected ending of
Iraq contract meant overall revenue down by 4%

= France - operation opened in October 2011 with panel already up to 62,000

= Strong performance of Brandindex continues with 47% year-on-year revenue increase - total
revenue from data products up over 50%
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Interim Results for the half-year ended 31 January 2012

. Financial Overview

= Qrganic revenue growth of 12%

= Adjusted operating profit of £2.0m (2011: £2.2m)

= Investment of £0.7m in teams to support new product and geographical expansion
= Adjusted profit before tax of £2.2m (2011: £2.3m)

= Adjusted earnings per share of 1.8p (2011: 2.1p)

= Reported loss before tax of £0.3m (2011: £0.3m)

= Good cash conversion - 160% of operating profits

= Balance sheet remains strong — net cash of £10.3m (2011: £10.9m)

= Dividend expected to commence following the Group’s full year results — reflecting
Board’s confidence in YouGov’s position
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Interim Results for the half-year ended 31 January 2012

. Segmental Analysis - Revenue

B H2 2012 H1 2011 Organic
Change
Revenue Revenue o Change
el £m £m : £

7.7 6.4 21%
America 9.6 7.1 35% 15%
Middle East 3.5 3.7 (4%)
Germany 5.0 6.4 (21%) 9%
Nordic 4.4 3.9 13%
Corporate &
Consol. Adjs. (0.3) (0.5)
Group 29.9 27.0 11% 12%

*from continuing operations
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Interim Results for the half-year ended 31 January 2012

. Segmental Analysis — Operating Profit

H1 2012 H1 2012 H1 2011 H1 2011
Wis etk Operating Profit Margin Operating Profit Margin
oy £m % £m %

UK 1.5 19 1.3 20
America 1.0 10 1.0 14
Middle East 0.9 24 0.8 22
Germany 0.1 1 0.2 3
Nordics 0.3 6 0.1 4
Corporate &

Consol. Adjs. (1.8) (1.2)

Group 2.0 7 2.2 8




. Group Income Statement

" Revenue growth of £3m
" Gross margin maintained

" QOperating expenses
Increase includes
iInvestment of £0.7m

" Operating margin
reflects this

" Adjusted EPS of 1.8p

Interim Results for the half-year ended 31 January 2012

£m £m

Group Revenue 29.9 27.0
Cost of sales (7.4) (6.6)
Gross Profit 22.5 20.4
Gross margin % 75% 76%
Operating expenses (20.5) (18.2)
Group Operating Profit 2.0 2.2
Operating margin % 7% 8%
Adjusted EPS (p) 1.8 2.1
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Interim Results for the half-year ended 31 January 2012

. Balance Sheet
At 31 Jan 2012 At 31 Jan 2011

£m £m

Non-Current Assets

Goodwiill 37.0 36.1
. Other intangible assets 9.7 11.4
Debtor days Other non-current assets 5.3 5.3
down 14 at 62 52.0 52.8
Current Assets
days Trade and other receivables 15.9 19.9
Cash 10.3 10.9
]
Deferred Total Current Assets 26.2 30.8

consideration of
£5.1m (£2.8m in Liabilities

SITTIT Trade and other payables 13.8 17.4

current liabilities) Provisions 1.0 2.3

= Net cash of Total Current Liabilities 14.8 19.7
£10.3m Net Current Assets 11.4 11.1

Provisions and other non-

current liabilities 4.2 4.6
Deferred taxation 3.3 3.6
Total Non-Current Liabilities 7.5 8.2
Total Net Assets 55.9 55.7
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Interim Results for the half-year ended 31 January 2012

CaS h FI ow 6 months to 6 months to
31 Jan 2012 31 Jan 2011
£m £m

Cash flows from operating

= Cash flow generated from activities
operations of £3.3m (160% Reported operating loss (0.1) (0.2)
profit conversion) Adjustments for:
Non cash movements 2.6 2.7
= Working capital kept under Net working capital movement 0.8 (1.4)
Cash generated from
gOOd control operations 3.3 1.1
. L. Interest and tax (1.1) (0.3)
= Investing activities of Net cash generated from
£10.1m includes £1.2m on operating activities 2.2 0.8
technology development and L
Net cash used in investing
panel activities (1.4) (5.3)

Net cash generated from

= Net cash inflow of £0.8m TIneag CEHvHcs : _

leaVing balance of £10.3m at Net increase/(decrease) in

period end (from £9.4m at cash 0.8 (4.6)
Cash balance at beginning of

31 July 2011) year 9.4 15.6
Exchange gain/(loss) on cash
and cash equivalent 0.1 (0.2)
Cash balance at end of period 10.3 10.9
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Operational Review — UK

= Qverall growth well ahead of market

= Custom research up 20% - due to
international projects

= Omnibus revenues up 15%

= Brandlndex revenue up 15% - now
has over 30 UK clients

= SixthSense reports business has
350 customers with 150 titles
covering some 500 topic areas

= New MD appointed in September
2011

Interim Results for the half-year ended 31 January 2012

Half-year | Half-year
to to
31 Jan

31 Jan
2012 2011
£m £m

Revenue 7.7 6.4 21
Operating

Profit 15 1.3

Average

Headcount 117 114
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Interim Results for the half-year ended 31 January 2012

. Operational Review — US

Half-year | Half-year

= Organic growth of 15%

= Harrison up 15% - met second
EBITDA earn-out threshold

= Brandlndex revenue doubled

= Definitive Insights revenue of £1.4m Revenue 9.6 7.1 35
= Major corporate clients now include Operating
Bloomberg, Coca-Cola, Google, Profit 1.0 1.0
Microsoft & Panasonic Average
Headcount 08 74
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Interim Results for the half-year ended 31 January 2012

. Operational Review — Middle East

Half-year | Half-year

. . to to
= Historic Irag contract ended as 31 Jan 31 Jan
expected in December 2011 2012 2011

£m £m

= Locally generated revenue up 26% -
in line with planned transition

= Online data services revenue Revenue 3.5 3.7 (4)
doubled Operating

= Custom research up 17% Profit 0.9 0.8

= Panel numbers grown by 53% - now Average
covers 21 countries in Middle East Headcount 46 43

and North Africa
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Interim Results for the half-year ended 31 January 2012

. Operational Review — Germany

Half-year | Half-year | Organic

. to to Change
= Turnaround progressing well under 31 Jan 31 Jan
new CEO, who started September 2012 2011*
2011 £m £m %

= Underlying growth re-established

= Online products continued to grow Revenue 5.0 4.6 9
well — by 40% Operating
= Staff numbers reduced - savings of Profit 0.1 (0.1)
£0.5m in full year Average
Headcount 117 122

* Excludes businesses disposed of or discontinued in 2010/11
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=  Good momentum continues with
market share gains

= Denmark still strongest territory
= Syndicated products growing

=  Annual Nordic Food and Health
Survey continuing to attract new
clients

= Brand profile growing in the region
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Interim Results for the half-year ended 31 January 2012

. Operational Review — Nordic

Half-year | Half-year
to to

31 Jan 31 Jan
2012 2011
£m £m

/A FDB

4.4 3.9 13

0.3 0.1
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Interim Results for the half-year ended 31 January 2012

Progress with Strategy

= Expanding our geographic footprint

= Enhancing our user experience and public profile

= Further increasing our custom research client base
= Growing our syndicated products suite

= |nnovating with pioneering digital products and services




. Geographic Growth
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YouGov France established in October 2011
Paris office - located downtown, near the Opera
Panel of 62,000 as at 31 January 2012, growing
Currently selling Brandindex and Omnibus

Interim Results for the half-year ended 31 January 2012
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Interim Results for the half-year ended 31 January 2012

. Key YouGov Products

*  YouGov BrandIndex2
The fastest-growing part of our business - be enlarged with more levels of data.1,000 brands tracked
daily, in-depth (US, UK, Germany, Middle East, Nordics, France)

*  YouGov Omnibus
Omnibus offers clients fast, high-quality and cost-effective results. New role - International Head of
Omnibus - appointed to lead roll-out into new territories, initially focussing on the USA

. YouGov SixthSense
Reports on trends within sectors based on individual studies, linked to and updated by YouGov data feeds

* YouGov Investment Sector Data
A single platform for all YouGov data flows targeted to the investment sector (includes continuous daily
multi-country macro-economic data (HEAT), plus sector trackers, mini-Brandindex and reports)

=  YouGov Data Combo & Analytics
Adding YouGov data-sets to external data-sets, e.g. client data, Experian etc.

=  YouGov SoMA (release May 2012)
The first robust data for social media analysis, a revolutionary flip from 'said’ to 'heard’

*  YouGov Executive Dashboard (release April 2012)
A ‘situation room’ dashboard for executives wrapping all YouGov data into bespoke daily-concierged
visualisation by specialists
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YouGov
panellists

Who make an average of 5
million tweets/ day on
panellists’ private
newsfeeds

Interim Results for the half-year ended 31 January 2012

Brands Search

L

Brands / Adidas

Mentions in the last 30 days

Gamesindusiry THQ and Advdas setve miCoach lawsu hitpo coryekBRmbn

80
60
40
20
0 I
28th Feb 3rd Mar Tth Mar 11th Mar
Demographics in the last 30 days ] spoken nding Brands |
® ®
Gander Region Age group TV Package Income
Mty % Samh M% 2w W% Sky Digeal BN EL0000 20%
Female 5% Hoth = B T M Freeiew 2% EN000ts I TN e
Londen ™% 1B 1% Vign Meda 16%  £40000 1o £45599 6%
Madands s A Wh Freesa 0% EN000 KM%
Faat e RRe M AT Vitien B FIND00 I P0G 1IN
Conversations & Words in the last 30 days a positie | nestral | negaie
Recent Conversations Popular Words
WP Wiery Wonw | noed adsdas shppns e 16% (108)
Sarm Marshall @flrunds Adidas sdhoe sting community sranagars as tute of social
Ba UTIE - Lo s o)
jetors 0
WP Aleksey Novatsky @radationn ADDAS R 1% (74)
u Sam Marshall Adidas planning mysae 10 b laench page for smployess Fsharepoit 012 NI ]
Priranet Mlekror0CS
fuscame
Scott Mackeod @nedworsan @ToryHedges | oved the white Poll & Withy kit Addas U™ R
i strip was acH M i
teainers TR0 |y
Lee Mchamara Adidas using social media for knowiedge shareicennecting people. No
H tradtcnal isteanat. SmaleumiCS M [P EET
Chasliallndes Barretl THO and Addas salths mConch it | Gamashdustey . rar
B3 Co e . e [
imce BT @soumya_dev interesting socil meda guedeines ste by addas shit %4y -
ALK
e Ll e
u Sneakarilows.com NEWS: sddss ¥-3 Auture\Winse 201213 Prinii betp 1 co
Mg A o £ ) il

Amicabin semhment b 590 axeccise 3okware case

1205.

Mentions

33% -

Positive

54% . 12% a

Neutral Negative

mentions

YouGov



Interim Results for the half-year ended 31 January 2012

. YouGov Executive Dashboard
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Interim Results for the half-year ended 31 January 2012

YouGoVv Investment Sector Data

Title
Introductory notes
Key charts a
Loyalty a
Handset maker a
In market
Total population

Tenure with
handset

In market and
recent switchers

Reasons for next
handset maker

Carrier v

Expected a

purchases

Carriers: In market
next 6 months

Carriers: Planning
any switch

Handsets: In market
next 6 months

Handsets: All Rs
Connected devices

Tablets: by week

e-Readers: by

%
Apple
BlackBerry/RIM
HTC
LG
Motorola
Nokia
Samsung
Sony Ericsson
Palm
Pantech

Other

You Gov.Whal the world thinks

US Telecom

Mike Nardis = Logout

Manage dashboard

All dashboards

Explore Save Export Filters v Edit
Most likely brand for new phone by Current handset manufacturer
BlackBerry/

Apple RIM HTC LG Motorola Nokia Samsung Pantech Other
G e W24 194 174 Wi W7 W21 Wias
21 33t 34 7 6+ B 17 B2 E
m B st o 64 I+ | § 5 W11
|13 44 J6+ 40t 11+ | Kl Bit+ Wi W16
11 Is: I8 94 a1t W7 Jo: 10 B
1+ 11 1 3 2 ot 3 4 a
3 I7+ j12 104 84 Is+ 36t | R |16
0 1 0 1 0+ 1 1 0 1
0 1 0 0 0+ 1 0 0 1
0 0 0 0 0 0 0 W5t 0
1+ 3 0+ 4 14 3 3 |3 W1at

Filter: R plans to get a new handset in 6 months or fewer; Weight: Weight; base n = 5176; total n = 5249; 73 missing; effective sample size = 3402 (66%); 85% filtered out
Cell significance rule: False Discovery Rate (FDR) (p = 0.05)
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Interim Results for the half-year ended 31 January 2012

. Group Outlook

= Trading across the Group remains in line with expectations
= Ongoing benefits from our investment programme

= Further innovations about to be launched
= YouGov Executive Dashboard, April 2012
= YouGov SoMA (Social Media Analysis tool), May 2012

= Confidence in YouGov’s position reflected in the planned
iIntroduction of a dividend (commencing late 2012)
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Interim Results for the half-year ended 31 January 2012

. Our Global Management Team

Stephan Shakespeare|

| |
President
| America

COO
Alan Newman Doss Struse Tim Britton

BN

Doug Rivers

EMEA
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§ ‘ Stephan Shakespeare Alan Newman Doss Struse Tim Britton Doug Rivers
CEO CFO President, America COO, EMEA ClOo

@

YouGov
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